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cursory glance through the pages of this month’s issue -

would suggest there is much cause for celebration.

The recession in the US, for example, is practically
ancient history, having ended more than a year ago. The
world’s financial industry, which was still on its knees little
over a year ago, is in fine fettle, and the global economy, for so
long seemingly on the brink of a messy meltdown, appears to
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be re.cover@ng its composure. Perhaps those fabled imbala.nces Contributing Writers: Gordon W. Platt Jr.
that imperiled the world’s financial markets and economies ~ Laurence Nevile, Antonio Guerrero,
Michael Shari, Denise Bedell, Jonathan Gregson,
over the past three years have finally been resolved. Nick Kochan, Paula L. Green, Thomas Clouse,
A closer look at some of the issues facing economies large Kim Iskyan, Aaron Chaze

and small reveals that the global financial system is hardly on
an even keel. Japan, for example, has found it necessary to
intervene to try to suck some of the air out of its high-flying
currency (see Newsmakers, page 6). At the same time, there
are rumblings that the mighty dollar could be about to
become the whipping boy of choige for those who iqdulge in Vice Presidents, Sales:
the carry trade. The tussle over China’s currency continues Thomas Georgiades, James MacDonald,
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unabated, with policymakers in Beijing seemingly still
unwilling to let the yuan rise to a level that its major trading
partners—notably the US—deem fair. Meanwhile, at the
other end of the economic scale, Costa Rica is watching with
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predatory instincts of global investors. As we have seen
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